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TTG China is dedicated to the unique dynamics of the travel trade industry in the Greater TTG China B\ @ R e X piiz b RO AR IFN 518, X — MR XN iRl &
China market. Delivered in simplified Chinese, this leading industry business resource is highly — FrEE B EWER, ATFEERETERESZ VSRS ER. AE. HELELEN
regarded by the region’s travel trade professionals for its incisive editorials and geographically FEREAHT, MUEARLZITHTIG Chinafk L IRE EA AT SN T ZHE BERE,
tailored intelligence analysis on domestic, inbound and outbound developments.
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Malaysians still buying Euro
for coming school holidays
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5 Days A Week to 34,100 Inboxes
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TTG China Reaches 42,500 Subscribers DIGITAL B FHf

In The Greater China Region and Beyond PRINT" SR £
TTG China ZEA P 436 X B £ 37 42,500 &%

28,500 China + Global

unique subscribers

5 28,500 & R [E & 2Tk

BmixE

100% In
Greater China
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9 BY COUNTRY/TERRITORY

‘ BY INDUSTRY
Mainland China 86.5% 13.5%
AR E i X % 14000 41,500 ° ° ‘
PRINT*  SUBSCRIBERS Travel Agencies, Operators & Wholesalers  Travel Suppliers 7t AR 55 {4t 57 7
Northeast Province/ City Zr bt X %4 3/ 3 it RiTit. RV EEZLESEAR 1,890 Print copies
Liaoning Province iT % 2.3% 315 934 12,110 Print copies Hotels & Their Representatives j& 5 & X IEH1H (8.3% | 1,164 copies) «
Heilongjiang Province 23T 4 1.5% 208 617 Central South Province/ City FRFEIHIX & {3/ i H Corporate, Leisure and Online National Tourist Offices (NTOs) E K #kii%/5 (2.5% | 350 copies) « Airlines & GDS
Jilin Province S #& 0.8% 106 314 Guangdong Province | HR#& 10.5% 1,476 4,375 WA ! SRR TR IR = AR FAGDS (0.9% | 124 copies) « Car Rental / Cruises {5 ZEFA /M A 7
North Province/ City 3L K / i Hainan Province R4 1.7% 236 700 (0.3% | 42 copies) « Others HAtll (1.5% | 210 copies)
Beijing City bt T 9.9% 1,387 4,111 Hubei Province i#it & 1.7% 236 700
Hebei Province ;il{t & 3.2% 442 1,310 Hunan Province # 4 1.4% 199 590
Tianjin City XiET 1.8% 251 744 Guangxi Zhuang Autonomous Region 1.2% 165 489
Shanxi Province L& 1.1% 154 457 IR EaR ' BY ROLE
Inner Mongolia Autonomous Region 0.8% 115 341 Henan Province iR & 1.1% Le? 459
R BAR f S A Southwest Province/ City TRIMIE % #/ St 5 0 8(y 3 8 7 O/ 1 0 5 0/
Northwest Province/ City Fadb3ti X & 43/ 4 h Sichuan Province TJI|%& 2.8% 390 1156 o (0] ° (0] ) (0]
Shaanxi Province BEE & 15% 214 634 Yunnan Province ZE# 2.0% 275 815 Senior Management 54L& Middle Management Frontline Executives A/ &#H11T
Xinjiang Uyghur Autonomous Region 1.2% 173 512 Chongging City EX 1.8% 257 762 7,112 Print copies 1:|:| éﬁ%fﬂ 1,470 Print copies
BER ) . s
HEHEE/RE \ Guizhou Province 1 & 0.5% 74 219 General Manager - Director « CEO - COO - President 5,418 Print copies Travel Consultant Reservation & Ticketing Executive
Gansu Province Hft& 0.9% 126 374 Tibet Autonomous Region Fa HiAX 0.5% 66 196 Vice-President « Chairman Department / Functional Managers and Coordinator - Sales Officer « Account Executive
Qinghai Province 54 0.6% 81 240 Other Reai mu?éf; %gﬁ HREHTE - BREEE - 24 including Sales & Marketing ;";f%"?s E’;;;Et'v: T —
Ningxia Hui Autonomous Region 0.4% 62 184 er hegions mlie 21 R 2B AETRNE gﬂiz : Iﬂ:‘i;%i? #;Mﬂ- = BA
FEEKRERER HE BREE- i
East China Province/ City #5031 X &3}/ i Hong Kong B 2 6% 358 1061
Shanghai City 3575 106% 1,485 4,402 ongfong . o
) e Taiwan, Macau &%, 7] 1.5% 207 614
Jiangsu Province iT 78 9.6% 1,341 3,975
Shandong Province Lz S O”  BYRESPONSIBILITY
Zhejiang Province #iT & 7.0% 978 2,899 Additional Global Territories Reached DIGITALLY
Anhui Province Z##& 3.2% 452 1,340 JE AKX ITEE Y A B FRiEE )
Jiangxi Province ;T P& 2.6% 370 1,097 Australia « Brunei « Cambodia + Japan - Indonesia + Malaysia » n 8 2 9% = 1 7 1 %
Fujian Province {8 & 2.6% 369 1,094 Philippines « Singapore - South Korea - Thailand - UAE « e e .
Vietnam Influence or Make Purchase Make Recommendations To End
\ - Decisions $/ MR E & Mit ki Customer / Client m%i%%E P/EHERE
. - ; # 11,606 Print copies 2,394 Print copies
Reaching Readers Beyond Our if_/%) r‘ @ cTE GITE P P
: A — BRI Why Is This Important? 7{aJ kIR E &7 Why Is This Important? JA{iltHEE"?
Reg u Ia r SU bSC” berS At These Your brand/offering reaches the right professionals who can A good understanding of your brand/offering allows our subscribers to
e 0 influence and make the decision to select you as a business partner. promote it better to their end customers and clients.
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EDITORIAL CALENDAR 2018

Wi E R EE

DOMESTIC INTERNATIONAL
MONTH DESTINATION DESTINATION SPECIAL REPORT BONUS CIRCULATION
R ERNsERNTE EfRsERNTEA EHRS BINEAT
JAN / FEB Shanghai / Chengdu Dubai / Maldives GDS 2{:;%2;2’;%2’:& TR‘EZ‘; 4 _232,'\/2‘;;3")
= - o/ H G Z 4 |
/=R Ll / AR 87 | BRRR ERBHRGE ITB Berlin (Berlin, Germany / 7-11 Mar)
MAR Hainan / Chonggqing Hong Kong / Europe Resort IT&CM China and CTW China
=A B/ EK A B B (Shanghai, China / 20-22 Mar)
APR Guangzhou / Shenzhen  Malaysia / Korea Golf
mA T 7 3 ERET / EHE BRKBK
MAY Suzhou / Wuxi Singapore / Japan Cruise . P ~
£H S/ T4 i/ B S ITB China (Shanghai, China / 16-18 May)
JUN Beijing / Tianjin Macau / Taiwan Theme Parks )
- =/ Rz B/ A e N ITE (Hong Kong /14-17 Jun)
JUL Nanjing / Hangzhou Australia / USA Service Apartment
tA B/ B BAFE / £H BREAE
AUG Dalian / Qingdao South Korea / Malaysia Business Travel » .
NB KiE /BB H$E / DRET B SR CXSRITE (xan, China)
SEP Shanghai/Wuhan Hong Kong / Canada GDS :I,Ll\g(ml'in:::'é_’:_ﬂ:vl?ss:: /;aill.: Sep)
> =L ‘Q’ Al =
nA IS0 551 Bt/ MEX SHREHRG (Bangkok Thaitand / 18.20 Sepy
ocT Pearl River Delta Macau / Thailand Cruise HICAP (Hong Kong)
+A RI=FM 7/ R=E HR%E ITB Asia (Singapore / 17-19 Oct)
NOV Beijing / Xi'an Singapore / Hawaii Business Travel
+—A b=/ HE Y/ BES GES i CITM (Shanghai, China / 16-18 Nov)
DEC Harbin / Shenyang USA/India Year End Special
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Subject to change

PRINT

ADVERTISING (US$ % 7T)

RATES AND SPECIFICATIONS
[TERIN B SRS [ SERED

FULL COLOUR £ ¥ & AD SIZE (W X H) MM =& R~ 1X 4x 8X
Full Page 71 260 X 380 17,900 16,900 16,200
Junior Page /NETT 173 X 280 13,600 13,100 12,400
Half Page (Horizontal) 3 BT (1) 236 X 180 13,100 12,400 11,900
Half Page (vertical) 3 TT( %2 i) 114X 356 13,100 12,400 11,900
Quarter Page 1/4T1 114X 180 9,100 8,700 8,400
Junior Page Spread /NETIRETT 370 X 280 25,200 24,200 23,100
Double Page Spread £ T1# 71 520 X 380 34,000 32,300 30,500
Centre Page Spread H1[E]# 5T 520 X 380 38,000 36,400 34,800
Front Page Strip (Horizontal) £f T (#hR) 236 X 90 13,600 13,100 12,500
Outside Back Cover /& 260 X 380 21,300 20,300 19,500
OTHERS
CREATIVE BUYS €] & &1 INSERT #f T ADVERTORIALS 53 [ &
Belly Band 5% US$ 31,600 2 Page T US$ 11,400 1 Page TT US$ 20,500
Rates are based on the usage of 157 gsm art 4Page T Us$ 16,100 2Page T US$ 39,100
paper, measuring 520 (W) X 70 (H) mm. 6 Page 11 US$ 22,300 4Page TT US$ 65,900
2pp Cover Wrap £ 7 USS$ 46,500 8Page TT USS$ 26,100
Rates are inclusive of copy-editing, design,
4pp Cover Wrap $fFZ US$ 66,400 layout of ready material and media

Rates are based on the usage of 157 gsm art
paper, measuring the same dimension
as the publication.

All printed inserts to be delivered to the printer.
All shipping charges to be borne by the client.
Rates are based on the usage of 105 gsm A4 art
paper.

Junior Page Half Page

(Horizontal)

Full Page/
Outside Back
Cover

Half Page Junior Page
(Vertical) Spread

Double/Centre
Page Spread

Quarter Page

Front Page
Horizontal Strip

insertion only charges. Custom charges
apply for original copywriting, photography
and related services.

Additional Charges

sk A

15% to be added for guaranteed position.
RIEFLEFERIM15%

Booking Deadline
IERTA L B

4 weeks prior to issue date.
ZITEHHAETAE

Material Deadline
I EMEHRZE L HE
3 weeks prior to issue date.

Z1THEIRISHE



ONLINE

RATES AND SPECIFICATIONS

[TERMBESNE [ ik

www.ttgchina.com
ADTYPE AD SIZE RATE SHARE
(W X H) PX (USS/MONTH) OF VOICE
REGULAR
Leaderboard HEH2 728 x 90 5,500 1/3
MPU Banner 77k 300 x 250 5,500 1/3
(With video option available)
Large MPU Banner X751k 300 x 600 8,800 1/3
Billboard [~ h% 970 x 90 8,800 100%
PREMIUM
Interstitial 3 H & 640 x 400 10,000 100%
Large Billboard KJ"&k2 970x 250 10,000 100%
Skin BT~ & 1690 x 1050 10,000 100%
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HOT JOBS 4 JHR{iL

Rates upon request D& #i1&

Company details
« Use this platform to attract NENA
quality candidates from
the industry
Fl XA E AW TR

R

Company details
« Expand your current NEANE
candidate pool

¥ RIEHATAIREA

Sponsored Posts #BfifiF UsD 3,000/ month

TTG China e-Daily BB Fik
(Via Email)

ADTYPE AD SIZE (W XH) PX  RATE (USS$)

Top Banner 468 x 60 2,000
1#iE (5 business working days)
Leaderboard 728 x 90 2,000
TR (5 business working days)
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Subcribe to TTG China
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Leaderboard M2

Headlines

TTG BTmice China

Sponsored Post

BRI &

Sponsored Post

BEIE

Subscribe to more TTG China

Featured along fresh news, your carefully curated content captures impressions everyday, everywhere. With this highly flexible platform, you can decide how

you present your content: Press Release, Infographic, Video or more.
Includes impressions on both www.ttgchina.com and TTG China e-Daily

IHERORINATERELAENSEHERHRMNEEN B . BIXIEERFENTS, BRLURENARRFHAE:
MEEMm, EEER, UINES,
BFEwww.ttgchina.com#f TTG ChinaBa Ff L 1%,

ONLINE

Push Mail

EEREE.

.
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By

ponsored Post

BENEE

BUNDLE PACKAGE AT US$ 15,000 INCLUDES:

BaPEL. CHNACES, FINARTINENRG. SEPRAR.

RATES AND SPECIFICATIONS

[TERMESHE /| %
TTG China DIGITAL BB FhR

N2 Fan, SENEN.

Landing Page
i
MrF1eE, AARNEN. EXREANGTYREE
[ onue e |
| pesirop i |
e e R
Leaderboard HE 2

$'| 5,000% TEREGE SIZE (W X H) PX Contact us to find out how to make an
impact with TTG China WeChat today.
Sponsored Post in Push Mail 2B &I & NA il
Top Banner in Push Mail F8F R BB {4 e X i#0E 468 X 60 ? L
Leaderboard in Push Mail / Landing Page 728 X 90 Q ﬁ ;

FELF WD AR HE X HEIR / PR F W B DT IR

FULLCOLOUR £ ¥ &

eBOOK ONLY AD INSERTION BB FH &

1 Week Lead Time Only! — & 5 /] 1) &

ADSIZE(WXH)MM J~#R~F 1X  3X  6X

Full Page ZTT

Double Page Spread £ TT# 51

210x 285 12,600 11,900 11,400

420 x 285 23,800 22,700 21,400

AD MATERIAL SUBMISSION

Electronic copy accepted only (Strictly Macintosh application).

Print / Digital File Requirements
Files to be submitted in press quality PDF files with crop marks & bleeds.

Dimension : Ensure correct ad dimension used. Additional 5mm
all round for bleed advertisements (In exact size /
scaling will result in compromised quality).

Fonts & Images  : Files to be embedded with fonts and images.

Images & Graphics: Images to be in high resolution
(at least 300 dpi). CMYK colour mode.

Submitting Your Ad Materials (E-submission modes)
-Email -« FTP download (Please provide your FTP site access information)

Others
Please provide press colour proofs for the advertisements in the correct
sizes. Indicate any other special instructions.

Web File Requirements

Dimension : Ensure correct ad dimension used.
Format : TTG China e-Daily (JPEG), Website (JPEG, GIF and HTML5)
File Size : TTG China e-Daily (Max 90KB), Website (Max 100KB)

Images & Graphics: RGB colour mode

Ad Traffic Contact

Please send ad materials to:

TTG Asia Media (Ad Admin Department)
Cheryl Lim

T (65) 6395 7540 « E cheryl.lim@ttgasia.com



TTG ASIA MEDIA L5222y

SINGAPORE
TTG Asia Media

1 Science Park Road, #04-07, The Capricorn
Singapore Science Park ll, Singapore 117528

T (65) 6395 7575
F (65) 6536 0896

HONG KONG
TTG Asia Media

8/F, E168, 166-168 Des Voeux Road Central,

Sheung Wan, Hong Kong
T (852) 2237 7272
F (852) 2237 7227

E={ traveltradesales@ttgasia.com

’

8 www.ttgasiamedia.com

GLOBAL AETEEEey

AUSTRALIA

Zorka Sipkova

Publisher’s Internationale
Level 1, 97 Pacific Highway

North Sydney, NSW AUS 2060

T (61-2)82989310

M (61-431) 954610

F (612)92522022

E zorka.sipkova@pubintl.com.au

INDIA

Meena Chand

Adcom International

608, Deep Shikha, Rajendra Place
New Delhi 110 008, India

T (91-11) 2576 7014

M (91)98101 55960

F  (91-11) 2574 2433

E adcomint@gmail.com

ITALY

Barbara Rebora

Italian Exhibition Group Spa (TTG
Italia)

Foro Buonaparte

74-20121 Milano, Italy

T (39-02) 8068 9242

F  (39-02) 8068 9250

E barbara.rebora@iegexpo.it

JAPAN

Michiko Kawano

Pacific Business Inc.
Kayabacho 2-chome Bldg, 2-4-5,
Kayabacho Nihonbashi Chuo-ku
Tokyo 103-0025, Japan

T (81-3)36616138

F (81-3) 36616139

E kawano-pbi@gol.com

SOUTH KOREA

SS Song

First Media Services Corp.
#1514, Hwang Hwa B/D, 320,
Gangnam-daero, Gangham-gu,
Seoul, Korea 06252

(82-2) 363 3591

(82) 105234 3590

(82-2) 738 7970
fmsc3590@gmail.com
fmsc@unitel.co.kr

mm =z -

SPAIN

Luis Andrade

Lucia Andrade

Luis Andrade International Media

C/ Alfredo Marquerie, II

28034 Madrid, Spain

T (34-659) 181252

F (34-650) 360726

E landrade@luisandrade.com
luciaandrade@luisandrade.com

SRILANKA

Vijitha Yapa

Vijitha Yapa Associates
16, Claessen Place
Colombo 5, Sri Lanka

T (94-11) 255 6600

M (94) 777 317400

F  (94-11)2594717

E vijiyapa@gmail.com

TAIWAN

Virginia Lee

Shirley Shen

Kitty Luh

Spacemark Media Services
6F-1, No. 305, Sec. 3

Zhong Xiao East Road

106 Taipei, Taiwan

T (886-2) 27516007

F (886-2) 27516105

E smedia@ms5.hinet.net

Representatives

CHINA
(Shanghai / Beijing)
T (86) 150 0022 5637

THAILAND

Anchana Nararidh

Absolute Communications Co., Ltd.

170/19 8th Floor, Ocean Tower 1

Soi Sukhumvit 16 (Sammitr)

New Ratchadapisek Road, Klongtoey
Klongtoey, Bangkok 10110, Thailand
T (66-2) 258 4423-25

M (66-89) 1112334

F (66-2) 258 4426

E anchana@abcom.co.th

THE PHILIPPINES
Eduardo S. Bassig

ESB Marketing Services

63 Labo Street, Sta. Mesa Heights
Quezon City, The Philippines

T (63-2) 2440927

M (63) 928 759 9481

E edbassig@gmail.com

UNITED KINGDOM
Chris Cutler

TTG Media Limited
Friars House

160 Blackfriars Road
London SE1 8EZ

England, United Kingdom
T (44-20) 37144102

E ccutler@ttgmedia.com

One Travel Trade Connection. Infinite Possibilities.

TTG Travel Trade Publishing has been connecting Asia-Pacific’s travel ~ TTG Asia Media /& By Travel Trade Publishing/AE B 1974#2, FFi&
industry with its leading trade publications since 1974. The one- Gl E KRR EEHMAMRIIHMRT, EXRAN—HR
stop integrated portfolio of print and online titles spans the leisure  ZRIEFNMLEFIMAE F R KR IRE. BERIT. SEIRFMNSFE
trade, corporate travel, MICE and luxury travel domains, reachingkey ~ #4iils, iZEBE&NMEBHEBRAEE. GEZMABNAFEL
decision makers, influencers and professionals in each sector. ATt

The group’s titles are widely acclaimed as the industry’s preferred ARRNRINTIMZZEZ8E, RAVAEEZEY, FERES
read and chosen by advertisers as an effective marketing platform. R ESEERS R SRSk,
With its online titles, circulation now reaches readers worldwide.
BFRAEMESEREMR, TETMAETIGAsia, TTG
Core titles include TTG Asia, TTG China, TTG India, TTGmice, China. TTG India. TTGmice. TTG-BTmice China.
TTG-BTmice China, TTGassociations, TTG Asia Luxury and TTG Show  TTGassociations, TTG Asia LuxuryFITTG Show Daily,
Daily.

The rise of
design

hotels
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casts shadow
wvar Maldhve hotel takings

Our extensive global network includes
TTG Czech Republic, TTG Italia, TTG MENA, TTG Nordic, TTG Russia & TTG UK
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TTG Travel Trade Publishing is a business group of TTG Asia Media

One Travel Trade Connection. Infinite Possibilities.




