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REASONS3 BIG
TO BE IN THE TTG SHOW DAILY

As the only official show daily of this premier event, this indispensable 
read with award-winning editorial and pictorials will help your brand 
capture the attention of your target audience within the action-
packed environment.

# 1 Delegates Read It Every Day

Take your brand presence beyond your booth with qualitative and 
quantitative distribution of 9,000 print copies across the exhibition 
hall. Your brand is guaranteed the attention of important buyers as the 
dailies effectively direct delegates to your booth for face-to-face 
engagement.

# 2 Awareness That Drives Traffic To Your Booth

Extend your brand’s mileage to the rest of the world with bonus 
circulation to 70,000 e-subscribers. We connect your brand to 
many other travel trade professionals and generate more lasting 
impressions and business opportunities beyond the trade show.

# 3 Reach Beyond PATA Travel Mart 2016

Award-winning & 
authoritative editorial 
and captive pictorials 
that all delegates look 
forward to.

With over 41 years of 
publishing strength and 
29 years of Show Daily 
publishing experience, 
no one knows the 
industry like we do.

9,000 Print copies 
on-site and 70,000 
e-copies circulated 
globally.

Distinguish your brand 
with innovative and 
interactive ways to 
connect your brand 
with the delegates.

and tertiary destinations that do 
require support,” he remarked.

Pushing more destinations 
beyond this region to host PATA 
industry events is an effort 
aligned with the association’s 
goal to disperse tourist footfalls, 
not only to popular destinations 
in a country but also to emerg-
ing ones, as long as they have 
the capability to handle different 
events.

Hardy said: “We cannot keep 
going back to the same places. It 
is a challenge for a non-profit or-
ganisation like us (and) we need 
to provide support to our mem-
bers while making sure that our 
events are commercially viable.”

Thok Sokhom, director of 
International Cooperation 
and ASEAN with the Cam-
bodia Ministry of Tourism, 
welcomes the initiative, 
saying: “Having a travel 
event in a new destination 
will provide an opportunity 
for us to introduce it (and) 
exchange experiences with the 
host country.”

Oliver Martin, principal of 
Twenty31 Consulting, Canada 
said: “This is the only way to get 
new and diversified members. If 
PATA keeps (its events within) 
existing members, the only des-
tinations that will play host are 
India and China.”

When asked if the new di-
rection meant PATA would no 
longer be a Pacific Asia asso-
ciation, Martin replied: “PATA is 
not just about travel within Asia, 
it is (also about) Asian outbound 
travel. It is a global organisation.” 

“If PATA wants to be rel-
evant and have leadership and 
expertise on Asian travellers, it 

makes sense for it to have 
members beyond 

Asia-Pacific. (In 
fact), Australia 
and Canada are 
long time PATA 
members. If you 
want a perfect 
definition, they 
are not really in 

the region.”

Seeking new lands
By Mimi Hudoyo
PATA is opening up opportuni-
ties for destinations beyond the 
Pacific and Asia region to play 
host to its annual events. 

Explaining the decision, CEO 
Mario Hardy, who took over 
the reins of the association on 
November 1 last year, said: “The 
whole purpose of us having a 
travel event is to promote the 
destination. 

“We were questioned when we 
chose Bengaluru (for PATA Trav-
el Mart 2015). (The city) may be 
known as the Silicon Valley of 
India but there are tourist attrac-
tions here waiting to be discov-
ered. Having the mart here is our 
way of supporting the destina-
tion – to promote it to (buyers) 
who will in turn sell it to their 
customers.”

Hardy pointed out that many 
travel tradeshows are held in es-
tablished destinations like Thai-
land, Indonesia, Singapore and 
Hong Kong, and these places “do 
not need our support”. 

“However, there are secondary 

CEO calls for PATA events to be hosted beyond the region

PATA on the prowl 
for new blood
By Paige Lee Pei Qi
THE PATA Human Capital De-
velopment Committee is on the 
hunt for fresh new members who 
are actively in touch with the in-
dustry to allow for more produc-
tive outcomes.

According to Chris Bottrill, 
committee chairman, a call for 
membership nominations was 
made this week, and up to eight 
new members will be accepted.

Speaking to the Daily at the 
sidelines of the Human Capi-
tal Development Committee 
yesterday, Bottrill who is also 
dean of the faculty of global and 
community studies at Capilano 
University in Canada, said: “Ide-
ally, we are targeting for more 
industry members who have a 
strong (industry) knowledge and 
network to make initiatives and 
investments in tourism.

“We are changing from being 
just an education committee to 
a human capital development 
committee with a specific pur-

pose of understanding what the 
human resource trends are, and 
combining it with the expertise 
of the government,” he added.

With about two-thirds of the 
current team of 12 from the 
education industry, Bottrill said: 
“We have excellent education 
partners, so now we are look-
ing to build and broaden our 
scope in the committee, and in-
volve industry and governance 
partners as well as NGOs that 
can simply make our outcomes 
more productive.”

Bottrill explained that the 
purpose of this committee is 
to provide guidance to PATA 
on human capital development 
strategy so as to enhance quality 
and performance of tourism-
related human resources in Asia-
Pacific.

The call for nominations will 
remain open until the end of this 
month, and the term of appoint-
ment for a committee member is 
two years.

...there are secondary and tertiary 
destinations that do require (our) 
support.
Mario Hardy
CEO, PATA

PATA Technology Forum 
In partnership with Phocus-
wright and Connecting Travel
09.00-12.30
Cassia, Conference Hall, BIEC
  

TODAY’S
HIGHLIGHTS

PTM2015 Opening Ceremony 
By the Ministry of Tourism, 
Government of India
19.00-21.30
BIEC

booking travel packages in ear-
nest and the weak Chinese yuan, 
which has fallen four per cent 
against the greenback since Au-
gust, is having minimal impact 
on outbound business.

Shanghai-based outbound 
specialist, Alex Zhang, regional 
manager for Thailand and South 
Asia department, Spring Tour, 
said: “My company has seen a 

year-on-year increase in book-
ings to popular destinations such 
as Thailand, India and Sri Lanka. 
These destinations are inexpen-
sive for the Chinese.”

He added: “Sri Lanka, India 
and Nepal have also risen in pop-
ularity among smaller 
groups (of eight to 
10 people) that are 
without a tour leader. 
Such groups comprise 
friends and family 
members who are keen 
on exploring different 
cultures together.”

Also observing a 
pick up in Chinese 
demand for Sri Lanka is Romeo 
Luo, FIT specialist with Spring 
Airlines Chongqing business of-
fice & Chongqing International 
Travel Service.

Yuan down? 
No problem

By S Puvaneswary, Mimi Hudoyo 
and Paige Lee Pei Qi
CHINESE consumers are not 
depriving themselves of overseas 
holidays despite reduced buying 
power as a result of a depreciat-
ing Chinese yuan and emerging 
cracks in their national economy.

Buyers from China who are 
here at PATA Travel Mart 2015 
said their customers are still 

MALAYSIA Airlines’ decision 
to halve frequencies of air ser-
vices between Kuala Lumpur 
and Delhi since September 1 
has travel consultants 
in Malaysia and India 
fretting over the pos-
sible loss of business. 

The beleaguered 
flag carrier, which had 
on August 28 under-
gone a rebranding and 
is being restructured 
into a new company, 
now flies daily on this 
route, down from 
twice-daily services previously.

Nanda Kumar, managing di-
rector of Hidden Asia Travel & 
Tours Malaysia, said this would 
slow corporate incentive and 
group travel segments down be-

Chinese are still game for vacations,  
buying up nearby destinations in Asia
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“The demand is up especially 
from honeymooners who are 
drawn to beach resorts (which 
Sri Lanka has aplenty),” Luo said.

Travel trade from the Mekong 
region also revealed that Chinese 
demand is holding strong. 

Ronald Poe, man-
aging director of Yan-
gon-based Asia Global 
Travels & Tour, said 
the Chinese are drawn 
to Myanmar as it is a 
“newly opened desti-
nation”.

Hui Seila, deputy 
director of marketing 
& promotion depart-

ment, Ministry of Tourism of 
Cambodia, told the Daily that 
“Chinese arrivals to Cambodia 
are still strong due to the close 
proximity (of the countries).”

Reduced KL-Delhi links will dent Indian business: trade
cause clients would not be able 
to get seats for the entire group.

“Clients can still travel to 
Malaysia on premium airlines, 

via Singapore and 
Bangkok, but they 
may cut short their 
time in Malaysia. For 
instance, they may 
choose to stay two to 
three nights, instead 
of four,” he said.

Ganneesh Ramaa, 
manager at Luxury 
Tours Malaysia, is  
bracing for a drop of 

at least 10 per cent in Indian ar-
rivals from Delhi this coming 
travel season, which runs from 
mid-September to the year-end. 

He said: “If clients cannot get 
seats on Malaysia Airlines, they 

will simply go elsewhere. Singa-
pore and Thailand will benefit.”

With capacity down, Rajesh 
Sethi, managing director of 
Carnation Holidays in Delhi, 
warned of likely fare hikes by 
Malaysia Airlines for this route.

There is, however, a spark of 
optimism in this situation, aris-
ing from Malindo Air’s plans 
to launch twice-weekly flights 
between Malaysia’s Penang and 
India’s Tiruchirappalli come 
September 26. As the only ser-
vice that connects Penang with 
an Indian city, it is expected to 
boost Indian interest in Malay-
sia’s northern region and miti-
gate a major loss of Indian traf-
fic to Malaysia.

Travel consultants from both 
lands told the Daily that they 

are eager to create new itinerar-
ies that leverage the new airlink.

Kumar said: “We will com-
bine Penang with Bukit Merah 
Laketown Resort in Perak, and 
Penang with Langkawi.”

Arokia Das, senior manager 
at Luxury Tours Malaysia, said: 
“There are now options to do 
tours in the north or to sell Pen-
ang as a mono destination as it 
offers many attractions in the 
city, on the hills and along the 
beach that appeal to Indians.”

Meanwhile, Chennai-based 
Holiday 18 Leisure Services’ 
director & CEO, K Gia, is look-
ing for Malaysian partners 
from Penang to work with him 
to build new programmes, as 
“suppliers from Kuala Lumpur 
charge more”.  – S Puvaneswary

PTM2015 Lamp Lighting
10.00-10.15
Hall 1, BIEC

PTM Talks 
Embracing Disruption: 
Navigating Changing Travel 
Consumer Perceptions 
and Behaviours. By Oliver 
Martin: Principal, Twenty31
11.05-11.25
Hall 1, BIEC

PTM Talks
Top 5 Trends in Technol-
ogy for Tour Operators, 
Wholesalers & DMCs. By 
Phil Napleton: Senior VP 
of Products & Professional 
Services, Open Destina-
tions
15.15-15.35
Hall 1, BIEC

Dinner Reception 
Hosted by the Department 
of Tourism, Government of 
Karnataka
19.30-21.30
Hall 3, BIEC

TODAY’S 
HIGHLIGHTS

Poe: business as 
usual from China

Das: Indian inter-
est in Penang 
will go up

tion, Qatar Airways and Emirates 
Airlines are also offering attrac-
tive rates.

“Next year we have three in-
centive groups combining Bang-
kok and Bali. Each group will 
have around 20 people.”

He added that Thailand, Indo-
nesia and Malaysia hold particu-
lar appeal to his clients as they are 
“very new destinations”. 

He urged the NTOs of these 
destinations to do more market-
ing in Brazil, especially in pro-
moting their value-for-money 
packages.

Ben Gosman, managing direc-
tor of FreeStyle Incentives based 
in Amsterdam, has observed a 10 
per cent year-on-year increase in 
leisure traffic to Indonesia and 
Thailand, while the growth in 
corporate incentives to the two 
destinations is just under 10 per 
cent. 

Gosman said both Thailand 
and Indonesia are seen as value-
for-money destinations and the 
devaluation of the local curren-
cies have helped drive demand. 

“The euro had devalued ear-
lier so Thailand and Indonesia 
were very expensive to us, but 
not anymore. Demand is good 
and the destinations are selling 

by themselves because the Dutch 
are well informed about what 
Thailand and Indonesia have to 
offer,” he added. 

Ekaterina Milosh, deputy di-
rector of Tour Prestige Club, 
Russia also finds Asia becoming 
more attractive for rich Russians.

She said: “The weak rouble 
has affected the middle-income 
market. The upmarket travellers, 
however, are still travelling. For 
them, Asia is becoming more in-
teresting because airfares to that 
region are sometimes cheaper 
than Europe.”

Milosh identified Thailand, 
Vietnam and Bali as being most 
popular among her travellers.

These destinations have luxu-
ry hotels and coaches, private jet 
services, many attractions and 
excellent airlinks from Russia, 
she explained.

“Russians like to fly to destina-
tions that require only two tran-
sits at most,” she added. As such, 
Bali is the best selling destination 
in Indonesia, while little attention 
is paid to other less accessible 
destinations in the country. 

However, not all longhaul 
travellers are drawn to the South-
east Asia because of the favour-
able currency exchange.

Although the Mexican peso 
had fallen in the past year, Reu-
ven Sagi, president of RAS Inter-
national Tours in Mexico, said 
demand for Bali is still good as 
“honeymooners are less price-
sensitive because it is a special 
occasion (for them).” 

Jeff Roberts, founder of Glob-
al Pursuits Services in the US, 
said young Americans who are 
travelling to Asia for the first 
time are keeping demand strong 
for Thailand.

From the west 
with love

By S Puvaneswary and  
Mimi Hudoyo
THE appeal of South-east Asia 
continues to hold strong in the 
hearts of longhaul travellers, said 
buyers at this year’s PATA Travel 
Mart, who added that the region 
is now more enticing due to new 
products and cheaper rates re-
sulting from weaker Asian cur-
rencies. 

For longhaul travellers from 
countries whose economies have 
yet to recover from the global 
financial crisis, Indonesia, Ma-
laysia and Thailand are top fa-
vourites.

United Tours Brazil’s direc-
tor, Jorge Barbosa Elias, told the 
Daily that the Brazilian real has 
devalued drastically against the 
US dollar in the past year, forc-
ing Brazilians to look for cheaper 
alternatives to the US for their 
holidays.

The real had fallen an as-
tounding 62.7 per cent against 
the greenback from a year ago 
and 14 per cent over the past six 
months.

Elias said: “Hotel rates in 
Bangkok and Bali are very good. 
They are at least 40 per cent 
cheaper than rates of similar 
class hotels in the US. In addi-

Savings from weaker Asian currencies, 
attractive products keep South-east Asia 
cities hot for longhaul travellers

PTM Talks
Lessons learned from community 
engagement. By Amy McLoughlin 
(Wild Asia) and Chananya  
Phataraprasit (Asian Oasis) 
11.10-11.30
Hall 1, BIEC

2015 PATA Gold Awards  
Hosted by Macau Government 
Tourist Office
12.45-14.15
Jacaranda and Gulmohar,  
Conference Center, BIEC

TODAY’S HIGHLIGHTS
PTM Talks
Social innovation in re-
sponsible tourism. By Amy 
McLoughlin (Wild Asia) & Yurie 
Nagashima (Kinyei/Soksabike)
15.30-15.50
Hall 1, BIEC

PTM 2016 (Indonesia)  
Dinner Reception 
Hosted by Ministry of  
Tourism, Indonesia
19.00-21.30
Vivanta by Taj – Yeshwantpur

Government of India’s Mahesh Sharma extended a warm 
welcome to delegates of PATA Travel Mart 2015 on Sunday’s 
opening ceremony at the Bangalore International Exhibition Cen-
tre. Guests were treated to an evening of enthralling traditional 
dances and music, as well as a sumptuous buffet dinner.

This year, the mart saw representation from 456 sellers from 
28 destinations, and 242 keen buyers from 233 organisations.

SETTING THE STAGE FOR  
A SUCCESSFUL SH0W
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RATES & AD SPECS

Other special sizes and creatives are available on request. Rates are applicable on a case-by-case basis.

Full Colour Ad Ad Size (WxH) mm Normal Rates (US$) Rates (US$)

Full Page 260 x 380 16,900 14,370

Junior Page 173 x 280 13,800 11,730

Half Page (Horizontal) 236 x 180 12,500 10,730

Quarter Page 114 x 180 7,500 6,380

Front Page Horizontal Strip 236 x 90 12,200 10,370

Junior Page Spread 370 x 280 25,000 21,300

Double Page Spread 520 x 380 30,500 25,930

PATA TRAVEL MART 2016
PATA Travel Mart is Asia Pacific’s premier travel 
trade show. It offers unparalled networking and 
contracting opportunities driving the travel and 
tourism industry to explore new terrains and 
budding opportunities.

This year, PATA Travel Mart is hosted by the 
Ministry of Tourism, Republic of Indonesia. Held in 
the nation’s capital city, Jakarta, it has rich cultural 
heritage and pristine natural resources.
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Strip
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Inexact size/scaling will result in compromised quality)

Fonts & Images Files are to be embedded with fonts and images.
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